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Astrid Schröter, liaison man-
ager responsible for Sichuan and 
Chongqing areas at the Ger-
man Chamber of Commerce in 
South and Southwest China, sat 
down with China Daily reporter               
Xu Xiao recently to discuss the 
experience of German compa-
nies in Chengdu as well as their 
perspectives on the city.

How many years have you 
been in China?

I have been in China with 
the German Chamber of 
Commerce for more than 
three years. Before I joined 
the Chamber, the time is even 
longer. In total, now about fi ve 
years. My fi rst visit to Chengdu 
was in 1996. 

Of all the changes you have 

seen in  Chengdu, what 
impressed you the most, 
especially with regard to the 
investment environment for 
foreign companies?

When I was fi rst here, I vis-
ited two German companies in 
1996 and 1997. At that time, it 
was very rare to see some Ger-
man companies here — mostly 
maybe three or four names 
here. 

Aft er that, the 12th Five-Year 
Plan (2011-15) was launched in 
2011, so the biggest changes for 
foreign investment have accel-
erated in the past fi ve years. 

Now, there are many organi-
zations, including the German 
Chamber of Commerce and 
the German Consulate Gen-
eral in Chengdu to provide all 
kinds of services and support 

for German companies in the 
country. 

So it is more favorable for 
them to come here now.

How many German compa-
nies are there in the region, 
which the Chengdu offi  ce of 
the German Chamber of Com-
merce is responsible for?

We have about 150 German 
fi rms in the region that we are 
responsible for in Sichuan and 
Chongqing. In Chengdu, we 
have about 110 and another 40 
to 50 in Chongqing. 

You might be a little sur-
prised to hear this number 
because mostly you hear about 
some 20 names or even fewer. 

They come because of the 
potential of the market. But 
not all of the companies have 
brought their entire staff  here 
– many have come with sales 

offi  ces only. 
Some 80 percent of German 

companies here are represent-
ed with sales offi  ces.

What kinds of business are 
these companies engaged in 
here?

Mainly traditional German 
industries, such as machinery. 
Other major industries are 
the car industry, IT as well as 
pharmaceutical and chemical 
industries.

 If you observe some Ger-
man companies’ performance 
after the global financial cri-
sis, you will find that much 
momentum derives from the 
small and medium-sized com-
panies. 

What services do you provide 
to them?

We have mainly three pillars 

here. We offer advice to set-
ting up a new fi rm, including 
market researches for a spe-
cific product or a specific 
industry, location-selection 
support and communica-
tion with industrial parks to 
see which one is favorable in 
terms of incentives and also 
with regard to the location 
of clients or potential clients 
of the companies. 

To complement al l  of 
these, we organize investi-
gation delegations both for 
German companies that want 
to do business here and for 
Chinese companies that want 
to seek cooperation with Ger-

man ones. 
So we have inbound and out-

bound delegation services.   
Th e second pillar is to pro-

vide information through the 
diff erent channels that we have 
– for example, through inter-
views, through our magazines, 
through special reports and 
research that we launched in 
diff erent provinces and in over-
seas countries.      

And the third part is con-
necting to everything that has 
something to do with the com-
panies’ networking opportuni-
ties. 

We maintain close relation-
ships with the local authorities 

as well as with the manage-
ment departments of the high-
tech industry zones, the city 
and provincial governments, 
the institutions below govern-
ments and foreign investors.

So when we have require-
ments from the German com-
panies, we can quickly follow 
up with these. 

Our services have a lot of 
features. So we can fi nd cred-
ible information for potential 
clients, including Chinese cus-
tomers of the German com-
panies. 
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Song Xu is a busy man these 
days.

Song divides his time between 
teaching classes at Sichuan Uni-
versity and his work as R&D 
director at the Chengdu Fore-
gene Biotechnology Company. 

He and the company he 
founded specialize in two tech-
nologies. Th e fi rst is called DNA 
single-column technology, 
which is exclusively produced 
by his company.

The second is called Direct 
PCR. It can be used to determine 
if food is pure or contaminated. 

Th is technology could be used 
by quality inspectors to detect 
the adulterants in some food.

In 2006, Song came back 
with a doctorate from Yale 
University to teach at Sich-
uan University, where he had 
gotten his undergraduate and 
master’s degrees.

While teaching and con-
ducting scientific research, he 
found that almost all the high-
end agents are imported. He 
resolved to change this by creat-
ing his own business.

With the help of two former 
classmates who now work in 
fi nancing and investment, Fore-
gene was established in April 
2011, with an initial invest-
ment of 2.3 million yuan 
($371,000).

Now investments total more 
than 6 million yuan. Almost all 
of the 30 staff  members of the 
company are Chinese who have 
returned from overseas. 

Currently, two leading experts 
in genetically modifi ed rice use 
Foregene’s agents. One is Yuan 
Longping, who has been nick-
named the “father of genetically 
modifi ed rice”, and the other is 
Zhang Qifa, a professor at Hua-
zhong Agricultural University in 
Wuhan, capital of Central Chi-
na’s Hubei province. 

“The Chengdu government 
provides us excellent services, 

and I’m very satisfi ed,” Song said. 
Th e local government has done 
everything to accommodate the 
company, he also noted. 

“Investors in Chengdu are 
more willing to support those 
companies at the beginning 
level or that are rather mature. 
So it is relatively tougher for 
companies at the middle level, 
like us,” he said.

He told reporters that the 
2013 sales goal is to reach some 
5 million yuan in sales revenue. 
He said he hopes to attract large 
investments to help the com-
pany capture a greater share of 
this potentially lucrative market.

His goal is to achieve a 30 per-
cent domestic market share in 
the next three to fi ve years.

Song said a lot of his col-
leagues are returning from 
overseas because they see new 
opportunities back home.

“In the US, it is relatively more 
stable. You can envision what 
you will be like in a couple of 
years. In China, there are more 
changes, and of course, more 
chances,” he said.

“Biological companies in 
China lag behind those in some 
overseas countries, but actually 
there is not that much of a dif-
ference between good universi-
ties here and their competitors 
abroad.”

Song has a lot on his plate, 
heading the company’s research 
division while tutoring some 20 
graduate students. 

“I have had some problems 
making the transition from 
being a scholar to being a busi-
nessman,” he said.

For example, old friends 
have become clients. Also, he 
said that in school he was more 
concerned with the theoretical 
implications of his research, but 
as the head of a company, he 
must think more about com-
mercial application.

“As an overseas returnee, I 
think the most important thing 
is looking toward the future,” he 
told reporters.
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Th e Chengdu Research Base 
for Giant Panda Breeding is a 
must-see place in the Sichuan 
capital.

The base combines natural 
scenery with 
manmade 
landscapes to 
create won-
derful and 
humane liv-
ing spaces for 
giant pandas, 
red pandas 

and China’s other endangered animals. 
The Giant Panda Museum along 

with satellite museums in the Research 
Center and Panda Hospital provide 
7,000 square meters of educational 
space to foreign and domestic visi-
tors.

It has worked with design com-
panies from the United States to create 
modern, interactive learning experiences. 

 Th e center is popular among tourists from 
China and abroad. It is the recipient of dona-
tions from around the world.

Action movie star Jackie Chan donated 
a total of 1 million yuan ($161,290) to the 
center in May 2009, and he has acted as a 
spokesperson for panda protection. 

Base is the place for pandas
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The breakthroughs made 
by industry leaders at this 
year’s Fortune Global Forum 
in Chengdu have helped con-
solidate the host city’s posi-
tion as a high-tech and IT 
hub in western China, par-
ticipants said.

At the forum, which closed 
on June 8, companies from 
around the world were able to 
see the potential of Sichuan’s 
capital to become an innova-
tion center and China’s hub of 
mobile and cloud technolo-
gies. IT is already the core 
industry of the city

US computer giant Dell 
opened its new operations 
site in Chengdu during the 
forum. Th e new facility will 
combine manufacturing, cus-
tomer service and sales.

Th e site covers about 30,000 
square meters in Chengdu’s 
booming high-tech zone. Its 
1,500-strong workforce will 
manufacture desktop com-
puters for China, Europe 
and the United States, and its 
capacity is expected to reach 7 
million units a year.

“Dell’s Chengdu operations 
site is a milestone in Dell’s ‘Go 
West’ strategy and under-
scores our deep commitment 
to the China market,” said 
Admit Midha, president of the 
company’s Asia-Pacific and 
Japan operations and chair-
man of Dell Global Emerging 
Markets.

The first shipments from 
the new facility are scheduled 
to start next month. 

Dell is now China’s larg-
est provider of computers, 
including desktops and lap-
tops.

Th e establishment of Dell’s 
Chengdu facility is also 

expected to help attract world-
wide suppliers to the city and 
to spur related manufacturing 
industries in the area.

Th e revenue of Chengdu’s 
IT industry is 19 times what 
it was in 2001, according to a 
recent report, making the city 
China’s fourth IT center.

Industrial revenue reached 
377.7 billion yuan ($61 bil-
lion), according to a report 
jointly published by Intel 
(Sichuan), the Sichuan 
Academy of Social Scienc-
es, and the Chengdu For-
eign Business Investment 
Association in late May.

More than 20 percent of 
computers, 50 percent of 
laptop chips, and 70 percent 
of iPads globally are made 
in Chengdu.

IT is now the city’s big-
gest industry, according to 
the report.

China is a very impor-
tant market for German 

software company SAP 
AG, said Alex Atzberger, 
the fi rm’s senior vice-presi-
dent and head of emerging 
markets.

“Chengdu can be a hub of 
mobile and cloud (technol-
ogies) in China. Th erefore 
it is important for SAP to 
have a development plan in 
this market,” he said.

Atzberger said SAP has 
sent engineers to Chengdu 
to develop cloud services 
and other technologies, and 
it is also working with many 
partners based in Chengdu 
and other parts of western 
China.

“Clearly, the business in 
China is moving from the 
coastal regions to the west,” 
Atzberger said.

SAP announced in 2011 it 
would invest more than $2 
billion by 2015 to expand its 
business in China. Atzberger 
is the mastermind behind 

the investment plan and also 
responsible for its implemen-
tation.

Atzberger said it is impor-
tant for the company to pen-
etrate markets in diff erent 
provinces because the level 
of economic development 
is uneven throughout the 
country.

He sees a good opportunity 
for Chengdu to become a cen-
ter of innovation if the city can 
develop new cloud or mobile 
technologies.

“I believe Chengdu has the 
opportunities because of its 
geographical location, talent-
ed workforce and the fact that 
China is very strategic when it 
thinks about the development 
of cities,” he said.

“So we are committed to 
China’s agenda of growing in 
the west and also increasing 
our focus on investment.” 

SAP has a wide array 
of technologies, including 

mobile and cloud technology 
as well as analytical capabili-
ties based on its super-fast and 
memory-based systems, Atz-
berger said.

Commenting on China’s 
urbanization, Atzberger said 
he feels encouraged by the 
central government’s strategy 
of developing western regions. 

Atzberger called on cities 
in western China to leverage 
its strength and develop new 
areas.

“You need to use what you 
are good at, but then you need 
to think about how you can 
use new technologies to make 
it better,” he said.

With its expertise in tech-
nologies as well as solutions, 
SAP is targeting both state-
owned companies as well 
as small and medium-sized 
enterprises in China.

Xinhua contributed to the 
story.
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Dell CEO Michael Dell inspected the company’s base of operations in Chengdu during the recently concluded Fortune Global 
Forum.


